
Marketing in the 21st Century

The following are categories with comments that may be helpful for inviting 
increased donations to your program.  

1.  Donation ability – consider providing a place that explains how much a 
donation would make an impact on the organization.  Example – “your 
contribution of $100, will enable us to do XXX”.   Put the donation button in 
a larger format and in a more prominent place on your web site.   If rated 
or ranked by any charitable ‘watchdog’ sites, put this prominently on your 
home or about us page.  If part of a United Way or Federal Giving 
program, put this information on all donation forms and appeal letters.  

2.  Financial Presentation – provide a place on your web site for people to 
view the financial summary page from your audit or annual report and post 
them up on GuideStar.  At a minimum, your ‘about us’ section should 
include some facts related to the size of your budget, length of time in 
operation, number of staff, and size of Board for folks to get a sense of the 
scale of the operation.  

3.  Messaging and Branding – take 1-3 sentences of your case statement 
and / or vision letter and reiterate themover and over in appeals, 
presentations, annual reports, and web site home and ‘about us’ pages.   
Provide a strong brand image that is consistently placed on all materials.  
Position quotes on home or program pages from clients, donors, and 
Board.  Your website should be accessible and easy to use.  Make sure 
your links are working, especially  ‘read more’ or ‘click here’ links.  

4.  Leadership Promotion – provide deeper messages about your Board in 
either profile form or quotes about why they serve as a volunteer.  



Showcase where the ED is speaking or honored more prominently and 
have quotes from attendees who hear her speak.   

5.  Volunteer or Donor Engagement – consider showcasing quotes from 
donors about why they give in website and print materials.  List ways that 
donors could be ‘active’ in the issue you are working on that is not about 
funding so they can feel engaged.  Examples include: sign a letter to their 
city council to improve services, donate clothing or supplies, read about the 
issue you are working on, write a letter of encouragement to one of the 
women or families you serve, create a wish list of products to donate to 
your programs, order YOUR services, etc.  Each of these would have a link 
or sample for them to see.   Compile a links and resources section that 
offers related information about your work.  

6.  Search Engine Optimization/Increase traffic– post a Wikipedia entry of 
your organization and/or your founder.  Sign up for google analytics, make 
lists of keywords, rank their popularity at http://
www.keyworddiscovery.com/  and make sure your content reflects this.  
Give images and pages names with keywords or your organization name 
where relevant.  Post comments on blogs where your audience goes.  Put 
links on your page and ask folks to reciprocate.  Post frequently on your 
site and post articles to ezinearticles.com to link back.  

We stand for social change for women and girls.
We are all bound to this purpose – and to one another – by these simple 

but powerful beliefs.

Potential is what you make of it. 
Every woman and every girl holds hope within her. She just needs time, 

energy, and support to make it real.
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When you empower women and girls, all of society benefits.
 We believe, and research shows, that empowering women and girls 

impacts entire families and uplifts entire communities.

Social change begins when you decide that change is possible. 
We are social change agents.  Changing circumstances. Challenging roles. 

Raising expectations. Creating opportunities. Change is the first step 
toward making something better.

Every woman can make a difference, no matter her place in life.
No more silent majority. We insist on being heard. We each have 

opportunities to improve our lives and the lives of others. We need to be 
empowered to take advantage of those opportunities. Without apology or 

guilt.

We don’t just volunteer time. We volunteer our money, too.
We’ve come a long way, baby. Years ago, American women have very little 
financial power. Today, we are the largest economy on earth. We owe it to 

ourselves to have a say in how charitable funds are spent.

Money matters. And every donation counts.
 We raise donations so we can make grants that benefit women and girls. 
It’s not just about the money. But without it – from million-dollar gifts to 

two-dollar donations – our good intentions and fine words are meaningless.

We celebrate the back and forth of giving and receiving. 
Money given to benefit women and girls flows in a circle. Those we help 
today may soon be more able – and more willing – to help others in the 

same way. We’ve seen it happen.
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We believe in focused giving. Our purpose is clear.
Don’t call us when disaster strikes. We’re working to stop disasters before 

they happen. We support organizations that enhance the economic 
independence, leadership skills, and resources of women and girls in our 

community.

Everyone has a voice at the table. 
Our strength is connecting women and girls. All women and girls. What 

unites us is not our gender, our age, or our income. It is our shared point 
of view. Whether we are giving or receiving, helping or being helped, we 

believe that all participants have an important contribution to make.


